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The Compelling 
Story

• Every story starts 
with inspiration

• Allow yourself 
uncensored access to 

your thoughts, 
feelings 

& inclinations

• Create an 
environment 

of possibilities



.  BRAINSTORM
Establish 

the direction & 
tone of the story

Brainstorm list of 
resources

Analyze coverage 
possibilities

Explore range of 
content options



Background 
Research

Preliminary 
information 

helps you
develop 

the questions & 
understand  

the answers



• Review mentally what you already know
about the subject

• Organize relevant material in order to develop
it further (previous lectures, TV programs,
newspaper articles, websites, prior real-life
experience, etc.)

The Right Attitude



• Have a positive, engaged attitude

• Focus attention on the subject

• Stop all non-relevant activities beforehand
(no cell phones, iPods, young siblings, etc.)

The Right Attitude



The Right People
Decide on your best contacts 



The Right 
Format

• Fill out the 
information section 

of the Q and A 
worksheet

• Write out 
questions 

before
the interview



• Phrase questions to elicit specific, 
descriptive answers

• Start with non-threatening questions to build
rapport

• Avoid questions that can be answered with
“yes” or “no”

• Help the subject recreate the scene visually

The Right Questions



5-4-3-2-1
• Interview FIVE 

sources, 
listening for 

quotable quotes 
and facts

• If your source 
cannot be 

specific, 
get the 

details from 
someone else



The Great Quote
Take down word-for-word if the subject:

• Says something more descriptive than you
could write 

• Says something unique 

• Says something usual, but in a unique
manner 

• Says something that the reader needs to
hear verbatim from the source



5-4-3-2-1
• Recreate the 

scene with 
THREE visual 

images

• Find other 
descriptions 

that bring 
to mind sounds, 

smells, 
temperature, 

etc.  



5-4-3-2-1
• Decide on 

ONE angle from 
which to tell the 

story

• Make sure 
to focus 

on the unique 
aspects 

of the season, 
the class, 

or the event 



Think about it
Before you write, 

consider the 
following:

• What is the focus 
of the spread?

• Why should the 
reader care?



Writing the LEAD
Consider these 
angles:

Action:                      
before,     
during & after

Reaction:      
people 
perspective



5-4-3-2-1 & 
Beyond

• Expand the 
story by 

including 
secondary 

coverage in 
alternative copy 

formats



The Whole 
Story

• Most stories have 
many layers & 

multiple 
perspectives

• Offer the reader 
5-7 reasons 

to revisit 
a spread



Multiple levels 
of secondary coverage

• will add to the coverage
• will create excitement for readers
• will tell more stories
• will allow for more entry points into the 

spread
• will satisfy the scan reader



ALL WRITE

• Write a traditional feature story, in past 
tense, using at least three quotes

• Include only quotes that express feelings 
and/or opinions

• Attribute and punctuate quotes correctly
• Include facts in transition paragraphs
• Write a lead that grabs the reader



ALL WRITE
• Write a traditional feature story, in 
past tense, using at least three quotes

• Only include quotes that express 
feelings and/or opinions

• Attribute and punctuate quotes 
correctly

• Include facts in transition paragraphs

• Write a lead that grabs the reader




